Sugar, Caffeine, Pop!
Overview:

You have learnt about some of the marketing tricks manufacturers use to encourage young people to buy.
These companies launch their advertising campaigns to maximise their audience!
YOUR TASK:
You are currently the advertising director of a multi national company.

You have been asked, by a national young people’s health organisation, to 

 design an advert.
The message is to inform as many young people of the issues surrounding high sugar and or caffeine consumption.

 Think about the following:

 You need your advert to be seen by as many young people as is possible.
You need to ensure the message(s) are clear and easily understood by children of varying ages.

Your campaign must be eye catching and capture the attention of young people.

You could decide to create your own product or use an existing one – eg Red Bull – ‘gives you wings’ – perhaps you could show something crashing!
The can of coke on the sports –hall wall 

