Sugar, Caffeine, Pop!
Overview:

You have learnt about some of the marketing tricks manufacturers use to encourage young people to buy.
These companies launch their advertising campaigns to maximise their audience!
YOUR TASK:
You are currently the advertising director of a multi national company.

You have been asked, by a national young people’s health organisation, to 

 design an advertising campaign.
The message is to inform as many young people of the issues surrounding high sugar and or caffeine consumption.

 Think about the following:

 You need your advert to be seen by as many young people as is possible.
You need to ensure the message(s) are clear and easily understood by children of varying ages.

Your campaign must be eye catching and capture the attention of young people.

The first part of your answer will be planning the launch and campaign – perhaps a storyboard?

The second part will be the actual advert, the design, images and information.

LEVEL 3
· You have identified some issues
· You have identified what could be done and briefly shown how you will do it
· Your design shows some thought, but lacks some depth

LEVEL 4

· You have shown understanding and some research skills
· You have made some limited connections with what was discussed in the lesson

· As a result you have shown sound understanding and produced a good campaign

LEVEL 5

· Draw some evidence from previous lessons to explain your ideas, including your own research

· Given clear examples of issues arising and  explored all your ideas thoroughly
· Have communicated your idea clearly to a wide audience


And for those of you who are very ambitious and want to aim particularly high...here is the next level up!
LEVEL 6

· Show strong evidence from previous lessons, and use empathy, to fully explore the effects of junk food  with reference wider issues
· Give clear explanation of why you have chosen your idea, you present a strong and convincing argument.
